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[bookmark: _Toc67401268][bookmark: _Toc67401547][bookmark: _Toc67401776][bookmark: _Toc67401992][bookmark: _Toc95981095][bookmark: _Toc112937242][bookmark: _Toc216196351]Editor's Note
Blind Citizens Australia refers to our members as people who are blind or vision impaired. However, we respect the right of individual authors to use whatever language is most comfortable for them.
[bookmark: _Toc216196352][bookmark: _Toc20819523][bookmark: _Toc34813372][bookmark: _Toc35268648][bookmark: _Toc44431132]Editorial - by Amila Dedovic
This edition of BC News brings together stories that highlight a clear message: accessibility is essential for participation and Australia still has work to do.
We open with an in-depth look at accessible communications. Recent developments in government policy, health services and mainstream technology show that progress is happening, but not consistently. Many people who are blind or vision impaired still must ask for basic formats, navigate incompatible websites, or chase organisations for information that should already be accessible. The examples in this edition show that accessibility must be built into communications from the beginning, not added later or left for users to request.
Employment discrimination remains a serious issue. The experience of Christine Antonopoulos, who lost her job after disclosing her vision loss, illustrates how implicit bias still drives hiring decisions. Her research, along with the work of BCA’s Eye to the Future project and Guide Dogs NSW/ACT campaign, shows practical steps employers can take to reduce bias and improve recruitment practices. Inclusive hiring is not difficult, but it requires awareness, intention and accountability.
We also examine the rapid rise of artificial intelligence in accessibility, specifically in audio description. AI tools are becoming more common, and some streaming services are already using synthetic narration. While AI may increase the amount of audio description available, accuracy and trust remain major concerns. Audiences who are blind or vision impaired rely on audio description for essential information, so errors and fabricated details are not acceptable. Users must be part of the decision-making process as these technologies develop.
In a personal reflection, Kathryn O’Toole writes about returning to university after losing her sight later in life. Her account shows how higher education is still built around sighted expectations. She also demonstrates how self-advocacy, collaboration with disability services and lived experience can drive practical improvements. Her story is a reminder that inclusion in education requires more than adjustments; it requires systems that work for everyone from the outset.
We also feature a personal reflection by Christine Exley, who shares her experiences living with retinitis pigmentosa and navigating the world as a person with vision loss. Her story highlights the everyday trade-offs, challenges and misconceptions people who are blind or vision impaired face, from deciding whether to use a white cane to handling unsolicited offers of help. Christine’s insights remind us that there is no single “right way” to experience vision loss and that empathy, understanding and simple gestures can make a meaningful difference.
Across all these articles, a consistent theme emerges: progress depends on listening to the people who use the systems, not the people who design them from a distance. Whether the issue is communication, employment, technology or community programs, meaningful change comes from practical action and ongoing feedback.



[bookmark: _Int_DiklPJbF]Thank you to all contributors for sharing their experiences with such honesty. We encourage readers to reflect on these stories, speak up about barriers they encounter and continue advocating for accessible and inclusive environments.
Enjoy this edition.
[bookmark: _Toc216196353]Accessible Communications in Australia: where we are and where we could be – by Amila Dedovic
Every time you receive a letter, open a website, listen to an announcement or use a service app, you rely on communications working for you. For people who are blind or vision impaired, this everyday truth can sometimes be a stumbling block.
This article explores recent real-world Australian developments in accessible communication, what this means for people who are blind or vision impaired, and how the future might look even if we can’t predict exactly how it will unfold.
Case Studies
In one recent example, the national initiative Australian Communications Consumer Action Network (ACCAN)’s “Accessible Telecoms” service published its 2023–24 annual report, which includes case studies. In one example, a woman sought help for her mother, who has both a vision and hearing impairment, after struggling with a landline phone that produced a constant buzzing sound. Accessible Telecoms took the time to understand her mother’s specific access needs and then provided personalised recommendations for accessible landline phone models via its online database. The example also points to a broader challenge, as the Telstra store they visited did not display accessible handsets or allow customers to examine devices before purchasing. This reinforces just how important it is to ensure that consumers can access products in-store to determine if it will suit their needs.
From a government advocacy perspective, BCA is involved in shaping national communications accessibility. We are a member of the Australian Government’s Communications Accessibility Consultative Committee, which brings together disability organisations, advocacy groups and relevant departments to advise on policies affecting telecommunications, broadcasting and accessible information services. The committee’s goal is to strengthen engagement between government and people with disability, provide consolidated advice on communications accessibility issues, and help ensure that public communications reach everyone in their preferred formats they can access independently. In parallel, the committee is helping to develop an Associated Plan for Information and Communications Services, co-designed with people with disability, which aims to systematise how information is made available in a variety of accessible formats - including braille, audio, Easy Read, and Auslan - and embed these standards across government communications. Melanie Chatfield, BCA’s National Policy Officer, represents our organisation in these discussions, bringing crucial insights from lived experience to influence how the plan is shaped.
Another example comes from New South Wales, where NSW Health has introduced an Accessible Communications Policy that requires health information to be developed in collaboration with consumers and people with lived experience. While this policy is still relatively new and detailed outcomes for people who are blind or vision impaired are not yet widely reported, it represents an important structural step toward more inclusive health communication. The policy provides a clear way for people to request information in alternative formats and is supported by a growing Community of Practice within NSW Health, indicating a genuine commitment to building accessibility into everyday practice. However, the 2023–24 NSW Health annual report does highlight broader engagement: for instance, more than 119,700 users accessed cancer patient information in over 135,000 sessions, demonstrating substantial use of online patient resources.
From the technology side, the Centre for Accessibility Australia recently reviewed digital accessibility trends for 2024. Several major tech companies are driving improvements, with Microsoft enhancing screen reader compatibility in Windows and expanding AI-powered tools that generate image descriptions and support more natural voice commands. Google has strengthened accessibility across Android and Chrome, including upgrades to its voice-assisted screen reader, TalkBack, which reads aloud what is on the screen and helps users navigate their device using gestures. Apple has also released new features such as Vocal Shortcuts and expanded low-vision support, along with improvements to braille input and AI-powered image description. While these developments are not focused solely on vision impairment, together they show meaningful progress toward more accessible digital communication for everyone.
What stands out in these stories is that accessibility is not just about making text bigger or adding alt text. It’s about understanding how people access content in different ways and designing communications with those needs in mind right from the start.



What These Stories Tell Us
From these examples, a few themes emerge that show both progress and the work still to be done.
There is growing recognition that accessibility needs to be built in from the beginning, not added as an afterthought. Policies like NSW Health’s reflect genuine consultation with people who have lived experience. Technology trends are also moving in the right direction, with mainstream platforms offering more accessible features. Service providers are beginning to publish updates and real examples that show their efforts toward improvement.
At the same time, many gaps remain. Alternate formats such as braille, large print, and audio still often require the user to specifically request them. Some digital services continue to fall short when it comes to screen reader compatibility or accessible layout. In the case of the NDIA, it is still inconsistent whether people’s format preferences are correctly recorded, actioned appropriately, and provided in a timely manner. According to data from Australia’s Disability Strategy 2021–2031, the digital inclusion gap between people with disability and the general population still exists. While improvements have been made, full inclusion is not yet a reality.
[bookmark: _Int_YXTtj6ye]For people who are blind or vision impaired, accessibility goes beyond readability. It means the ability to independently access content in a format that works for them. It means not having to jump through hoops to get information in braille or audio, or having websites that work seamlessly with screen readers. Guidelines from the Australian Human Rights Commission stress that organisations should ask people about their preferred communication formats, instead of assuming what will work.
What This Means
our communications - whether a printed magazine, website, PDF, or digital service- directly affect participation. Accessible formats should be readily available, not something users have to chase. When organisations proactively offer options like audio, braille, or editable text, they show that inclusion truly matters. Users should only need to request formats when they are not immediately offered, and feedback helps drive further improvement.
It’s also worth watching how digital inclusion is progressing in Australia more broadly. According to the 2025 Australian Digital Inclusion Index, things are improving - digital ability has risen to 73.6. But people with disability still score 11.4 points lower than those without disability, reflecting ongoing barriers in access, cost and digital skills. Raising expectations, advocating for better access, and supporting each other in navigating services remains vital if we are to close this gap.
Technology plays a key role in both supporting and limiting access. While improvements are emerging, platforms and services can still create barriers through poor updates, inaccessible menus or lack of support. For example, Meta’s Ray‑Ban Meta smart glasses include accessibility features such as voice commands, open‑ear speakers, and the ability to call a sighted volunteer via Be My Eyes for live descriptions. The glasses can also provide scene descriptions using AI, though they do not always perform full text‑OCR, meaning printed or digital text may not be fully readable. At the same time, the increasing prevalence of touchscreens in banking, lifts, home appliances, and other everyday devices often introduces new barriers for people who are blind or vision impaired. Emphasising universal design principles and empowering communities to request accessible versions and give feedback are essential for ensuring both mainstream and assistive technologies are inclusive.
Looking Ahead: what might the future hold?
We can’t predict exactly where accessibility is headed, but there are signs pointing toward better, more inclusive communication.
Perhaps the future will bring content automatically available in multiple formats, without the need to request it. Websites, documents and apps could deliver text, audio and braille-ready versions by default, with built-in screen reader compatibility, voice command, and high-contrast modes. AI tools could detect user preferences and provide the right format instantly, making mainstream and digital services fully accessible from the outset.
Still, policy alone isn’t enough. The review of Australia’s Disability Strategy shows that while access to communication is recognised as important, the current systems for tracking and reporting on progress need more depth and consistency. For this vision of the future to become a reality, the work of advocacy, feedback and continuous improvement must continue.
People who are blind or vision impaired will be central to this process. Staying informed, sharing personal experiences, asking for improvements and supporting one another helps shape how communication practices evolve.



Summary
Accessible communications are not a luxury or an optional service. For people who are blind or vision impaired, they are essential for full participation in society.
We’re seeing promising changes. More organisations are becoming aware of their obligations, new technologies are emerging with better accessibility features, and national policies are slowly starting to reflect the importance of inclusion. But challenges remain, and progress can’t be taken for granted.
For organisations, this means taking accessibility seriously, not just checking a box. For readers, it means knowing your rights, speaking up, and sharing what works and what doesn’t.
The future of accessible communication will depend on what we ask for, what we challenge and what we help build together.


[bookmark: _Toc216196354][bookmark: _Int_PzosuQUX]Can You Be Fired For Losing Your Sight? Why we must rethink hiring bias - by Rachael Johinke, Eye to the Future Project Coordinator, Blind Citizens Australia and  Aroha Nisbett, Advocacy Campaigns Manager, Guide Dogs NSW/ACT
Christine Antonopoulos was let go from her job after disclosing she was losing her vision. Then came the strange, even sometimes inappropriate, interview questions she’d never been asked before. Even people she’d known for years started treating her differently.
That experience led Christine to research bias in employment. What she found was confronting: most bias is unconscious or ‘implicit’.
What is implicit bias?
Implicit bias refers to the unconscious attitudes or stereotypes that affect our understanding, actions and decisions without us realising it. These biases are shaped by our experiences and culture and can influence how we perceive and treat others, even when we believe we are being fair.
Employers may say they support inclusion, but hidden fears and assumptions often stop them from hiring people with disability. In fact, 4 out of 5 Australians still stereotype people with disability as incompetent or unfriendly.
This kind of bias means people are judged not on their skills, but on outdated ideas. It’s not only wrong, but also a missed opportunity for all involved.
But we know change is possible. Christine’s research shows that having diverse hiring panels and disability awareness training can shift bias and lead to fairer decisions.
Blind Citizens Australia (BCA) and Guide Dogs NSW/ACT are working towards removing recruitment barriers and improving employment outcomes for people who are blind or vision impaired. We invite you to connect with BCA’s Eye to the Future employment project, and Guide Dogs NSW/ACT’s campaign.
As part of the Eye to the Future initiative, BCA has launched an Employer e-Guide to help businesses take real steps toward inclusive hiring.
Guide Dogs recognises the leadership BCA has shown in this space and is proud to work alongside like-minded organisations to uphold the rights of people with low vision or blindness.
Together, we’re building a more inclusive world, one workplace at a time.
Share the Eye to the Future Employer e-Guide with your employer or networks.
Share your own story with us. Email bca@bca.org.au and help us show why change is needed.
Become an ally with Guide Dogs NSW/ACT and be part of their Employment campaign.
Check out Christine’s research.


[bookmark: _Toc216196355]AI is now used for audio description. But it should be accurate and actually useful for people with low vision - by Kathryn Locke, Associate Researcher in Digital Disability, Centre for Culture and Technology, Curtin University and Tama Leaver, Professor of Internet Studies, Curtin University
Since the recent explosion of widely available generative artificial intelligence (AI), it now seems that a new AI tool emerges every week.
With varying success, AI offers solutions for productivity, creativity, research, and also accessibility: making products, services and other content more usable for people with disability.
The award-winning 2024 Super Bowl ad for Google Pixel 8 is a poignant example of how the latest AI tech can intersect with disability.
Directed by blind director Adam Morse, it showcases an AI-powered feature that uses audio cues, haptic feedback (where vibrating sensations communicate information to the user) and animations to assist blind and low-vision users in capturing photos and videos.
The ad was applauded for being disability inclusive and representative. It also demonstrated a growing capacity for – and interest in – AI to generate more accessible technology.
AI is also poised to challenge how audio description is created and what it may sound like. This is the focus of our research team.
Audio description is a track of narration that describes important visual elements of visual media, including television shows, movies and live performances. Synthetic voices and quick, automated visual descriptions might result in more audio description on our screens. But will users lose out in other ways?
AI as people’s eyes
AI-powered accessibility tools are proliferating. Among them is Microsoft’s Seeing AI, an app that turns your smartphone into a talking camera by reading text and identifying objects. The app Be My AI uses virtual assistants to describe photos taken by blind users; it’s an AI version of the original app Be My Eyes, where the same task was done by human volunteers.
There are increasingly more AI software options for text-to-speech and document reading, as well as for producing audio description.
Audio description is an essential feature to make visual media accessible to blind or vision impaired audiences. But its benefits go beyond that.
Increasingly, research shows audio description benefits other disability groups and mainstream audiences without disability. Audio description can also be a creative way to further develop or enhance a visual text.
Traditionally, audio description has been created using human voices, script writers and production teams. However, in the last year several international streaming services including Netflix and Amazon Prime have begun offering audio description that’s at least partially generated with AI.
Yet there are a number of issues with the current AI technologies, including their ability to generate false information. These tools need to be critically appraised and improved.


Is AI coming for audio description jobs?
[bookmark: _Int_X6SMt3Rt][bookmark: _Int_eBFMwEqf]There are multiple ways in which AI might impact the creation  and end result  of audio description.
With AI tools, streaming services can get synthetic voices to “read” an audio description script. There’s potential for various levels of automation, while giving users the chance to customise audio description to suit their specific needs and preferences. Want your cooking show to be narrated in a British accent? With AI, you could change that with the press of a button.
However, in the audio description industry many are worried AI could undermine the quality, creativity and professionalism humans bring to the equation.
The language-learning app Duolingo, for example, recently announced it was moving forward with “AI first” development. As a result, many contractors lost jobs that can now purportedly be done by algorithms.
On the one hand, AI could help broaden the range of audio descriptions available for a range of media and live experiences.
But AI audio description may also cost jobs rather than create them. The worst outcome would be a huge amount of lower-quality audio description, which would undermine the value of creating it at all.
Can we trust AI to describe things well?
Industry impact and the technical details of how AI can be used in audio description are one thing.
What’s currently lacking is research that centres the perspectives of users and takes into consideration their experiences and needs for future audio description.
Accuracy – and trust in this accuracy – is vitally important for blind and low-vision audiences.
Cheap and often free, AI tools are now widely used to summarise, transcribe and translate. But it’s a well-known problem that generative AI struggles to stay factual. Known as “hallucinations”, these plausible fabrications proliferate even when the AI tools are not asked to create anything new – like doing a simple audio transcription.
If AI tools simply fabricate content rather than make existing material accessible, it would even further distance and disadvantage blind and low-vision consumers.
We can use AI for accessibility – with care
AI is a relatively new technology, and for it to be a true benefit in terms of accessibility, its accuracy and reliability need to be absolute. Blind and low-vision users need to be able to turn on AI tools with confidence.
In the current “AI rush” to make audio description cheaper, quicker and more available, it’s vital that the people who need it the most are closely involved in how the tech is deployed.


[bookmark: _Toc216196356]Reclaiming Identity: returning to university with vision impairment - by Kathryn O’Toole
Losing my sight later in life has been not just a physical shift but an existential one. After decades as a Cardiac Nurse Practitioner and keynote speaker where competence and care were my currency, I have found myself navigating a world that suddenly feels unfamiliar, excluding and overwhelmingly visual. But I am not ready to fade into the background. Instead, I have chosen to return to University of Adelaide to study a Bachelor of Sociology and Psychology.
Re-entering academia as a vision-impaired student has been both empowering and disorienting. The lecture halls, tutorial rooms, digital platforms, and group discussions are designed for sighted norms. I’ve quickly learned that “accessibility” often means patching over exclusion, not fostering true inclusion. Screen readers clash with clunky PDFs, lectures and tutorials rely on PowerPoint presentations with font styles and colour schemes that are difficult to discern. Most times, I simply can’t see them.
I have come to understand that “accessibility” is frequently approached as a remedial adjustment rather than a foundational principle of inclusion, assumed visual cues and orientation sessions rarely considered non-visual navigation.
Yet, I also discovered resilience in unexpected places. I have begun to advocate, not just for myself, but for systemic change. I plan to work with disability support services, not as a passive recipient, but as an active collaborator by sharing feedback, suggesting alternatives and reminding educators that inclusion isn’t charity - it’s an essential design.
What surprised me most was how my lived experience has engaged and enriched my academic work. Studying sociology and psychology, I can see - pardon the pun - how deeply ableism is embedded in our institutions. It is my quest to write essays that will weave theory with personal narrative, challenging assumptions about independence, productivity and belonging.
Fitting into a sighted world isn’t about assimilation. It’s about transformation. I don’t aim to “pass” as sighted. I aim to make space for difference. That means asking for audio descriptions without apology, questioning inaccessible course materials and mentoring others who feel unseen.
To anyone navigating vision loss later in life: returning to study is not just possible, it’s powerful. You bring wisdom, perspective and a voice that academia sorely needs. The path may be uneven, but each step is a reclamation of identity, purpose and possibility.



[bookmark: _Toc216196357]Are You Blind? - by Christine Exley, Associate Professor of Economics, University of Michigan
[bookmark: _Int_65ScXv6k][bookmark: _Int_aDKIxcet]I find it difficult to explain my eyesight to people. I have retinitis pigmentosa (RP), which is a condition that progressively causes vision loss. I am legally blind, my peripheral vision is very limited and most of what I see is blurry.  Depending on the lighting conditions, I cannot see anything at all.
So, I struggled to answer when a man, at the airport, approached me and asked me: “Are you blind?” His question strongly suggested that he was trying to reconcile two facts: he saw me with a white cane, and he suspected I could see.
I didn’t want to say “yes” in response to his question. How about if he pushed back by stating he could tell that I could see?
[bookmark: _Int_mBz7lryp]I didn’t want to say “no” in response to his question either. How about if he then chided me (incorrectly) for using a white cane?
[bookmark: _Int_b9FvMeZa][bookmark: _Int_F1en6GIU][bookmark: _Int_FXxUi47m]I also didn’t want to call out this person for his question. Don’t get me wrong. I didn’t appreciate this question. I had already taken steps to avoid such questions or even offers of help. I had my earbuds in, even though I was not listening to anything. I didn’t want to call out this person for his question because I suspected that he desired to help in some way.  I really appreciate that desire, and I often struggle myself to know how to offer help.
[bookmark: _Int_8MGbUaP1]So, how should I have responded? I didn’t have 10 minutes to think through the pros and cons. I landed on “I am legally blind,” tried to smile, and then kept on walking.  As I walked away, I wondered if I could have responded in some kinder way.
[bookmark: _Int_E38ITL2W]I suppose I could have said “partially blind” or “mostly blind,” but those answers also could have led to more questions. I know saying that I had retinitis pigmentosa would just leave him confused, and I didn’t feel inclined to explain my medical history to this person at that moment in time.
Looking ahead to future travels, what can I do next time? I think about this before every trip.
Sometimes, I choose to travel without my white cane.  My vision is still at the point where I can, mostly, manage traveling without a cane in places I know well.
Without my cane, the Transportation Security Administration (TSA) agents seem less confused.
Without my cane, I am not self-conscious about what people think when they see the “blind woman” reading on her laptop (very large font allows me to manage in some cases).
Without my cane, I don’t fear what people think when they see me holding my daughter’s hand.
[bookmark: _Int_EfjU98MR][bookmark: _Int_pYTpRo4i]But, on a practical side, my ability to “hide” my disability is declining over time.  Not using my cane also comes with clear costs. I accidentally bump people, and people accidentally bump me. I run into some oddly placed poles and trashcans. It’s not fun.
[bookmark: _Int_wWokPACK]From a societal perspective, I feel guilty for even desiring to hide my disability when traveling. I would like to lean-in and help decrease the stigma around disability.
[bookmark: _Int_BQgF8rYk]But I also know - as an economist with research that centres on stigma, and as a disabled woman - there is no right way to answer questions about your vision.
When it comes to explanations around being blind, visually impaired, or your expected vision loss, there is no right choice as to whom to tell, when to tell, or how to tell.  There is no right way as to how to navigate the world: always with, sometimes with, or never with a cane, guide dog, help from technology, personal assistance, and so forth. There is no perfect set of accommodations that make the inaccessible world accessible. There can be approaches that sometimes help and other times backfire. No matter what, it is almost certain that people will think you should behave or think differently.  No matter what, you may wonder if you should behave or think differently.
What I hope to highlight are the trade-offs. By showing how there is no “right way” to be blind or to experience vision loss, I hope we can foster more empathy and understanding.
[bookmark: _Int_zO01sSwt]Related, for those who want to kindly offer help but recognize the many nuances that can be involved, I personally recommend asking: “Is there anything I can do to help?”  Some of my best travel experiences have come when fellow travellers kindly and simply offer such help.  Many times, I do appreciate and need the help; people point me in the direction of the Uber pickup at a new airport or select the right button on the elevator.  Even when I do not need help, this simple and kind question allows me to simply and kindly respond “No, thanks so much.”
Note: This article was originally published by the Foundation Fighting Blindness as part of its "The Reality of an Invisible Disability" storytelling series.
[bookmark: _Toc95981106][bookmark: _Toc112937250]

[bookmark: _Toc216196358]Feedback for BCA
Do you have any compliments, suggestions or concerns you wanted to let BCA know about? You can do this anonymously by going to our website www.bca.org.au/feedback and completing a feedback form or you can call the BCA Office toll free on 1800 033 660.  Your feedback will be used to improve our services to better meet the needs of our membership.
[bookmark: _Toc20819524][bookmark: _Toc34813373][bookmark: _Toc35268649][bookmark: _Toc44431133][bookmark: _Toc95981107][bookmark: _Toc112937251][bookmark: _Toc216196359]How to Make a Complaint About BCA
Any member, volunteer, or their advocate, can lodge a complaint about the services provided by BCA. Complaints can be made in the following ways:
Phone: 1800 033 660
Email: bca@bca.org.au
Website: www.bca.org.au/feedback 
Post: Blind Citizens Australia, Level 3, Ross House
247 – 251 Flinders Lane, Melbourne, Vic 3000
If there are complaints of a serious nature, the Chief Executive Officer will ask that the complaint be put in writing.
Complaints will be recorded in accordance with the requirements for complaints management outlined by The Office of Disability Services Commissioner. Member and client privacy will be respected and protected in relation to the recording, management and resolution of the complaint. For a full copy of BCA's complaints policy, please go to our website www.bca.org.au/feedback or call BCA.
[bookmark: _Toc20819525][bookmark: _Toc34813374][bookmark: _Toc35268650][bookmark: _Toc44431134][bookmark: _Toc95981108][bookmark: _Toc112937252][bookmark: _Toc216196360]Funding and Donations for BCA
BCA would like to acknowledge the generous work of the Jeffrey Blyth Foundation. The Foundation was formed in 1995 with BCA being the beneficiary. And the Shirley Fund, which now sits with the Jeffrey Blyth Foundation following the merger of BCNSW with BCA.
We would also like to acknowledge our funding partners:  the Federal Department of Health, Disability and Ageing (DHDA), the National Disability Insurance Agency, the Department of Communities and Justice (DCJ) NSW; the Department of Families, Fairness and Housing (DFFH) Victoria, DHDA via the Australian Federation of Disability Organisations (AFDO), Vision Australia, Guide Dogs Australia, Guide Dogs NSW/ACT, EverAbility, and our generous members and BCA Backers.
[bookmark: _Toc20819526][bookmark: _Toc34813375][bookmark: _Toc35268651][bookmark: _Toc44431135]If you would like to make a donation to Blind Citizens Australia, you can call 1800 033 660 and use your credit card. You can also donate online https://www.givenow.com.au/blindcitizensaustralia. All donations over $2 are tax deductible.
[bookmark: _Toc95981109][bookmark: _Toc112937253][bookmark: _Toc216196361][bookmark: _Int_ZkGBJT7x]Submit Your Writing to Blind Citizens News
[bookmark: _Toc20819528][bookmark: _Toc34813377][bookmark: _Toc35268653][bookmark: _Toc44431137]The Editor welcomes your submissions for Blind Citizens News. Submissions for the next edition close on Friday 10th April 2026.   Contributions can be sent to bcnews@bca.org.au or to our postal address.  Contributions can be submitted in electronic format, braille, print, or audio CD.  For any other format please contact the BCA Office on 1800 033 660. Submissions should be between 500 and 1200 words in length. Submissions cannot be made anonymously, and the Editor must be made aware of any conflict of interest which may be relevant to the author’s work.
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